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The new GDPR impacts all marketers who do business with residents of the European Union. Even if
you have only one EU contact within your databases, you need to pay close attention to the GDPR
and your revised compliance obligations.
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42% were most concerned
about the impact of

non-compliance
(either fines or brand impact)
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73 thirds of marketers Y3 do not
understand GDPR

IMPACT

55% (the majority) of
respondents do not believe
that the rest of their business
understands the impact

of GDPR
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R Of those el Sl
Over 50% of respondents have who have 529 lanni g
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N e € to comply with GDPR budget: etween $1k and $10

Key Takeaways

Now has never been a better time to have the right systems in place combined with a solid strategy

24% are planning on spending
less than $1k

Learn more at act-on.com/resources/gdpr
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